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Facebook vs. YouTube - Videos Viewed (Billions) on Desktop
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RELATED POST

. Coca-Cola
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‘With over three million fans of Coca-Cola in France, Facebook was
naturally at the heart of our campaign strategy. Today, with this
campaign, we now also know that beyond just creating
conversations Facebook’s targeting capabilities and engaging ad
units also make it an efficient sales channel.”

Manuel Berq g Director, Coca-Cola France
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